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As Vice President – Marketing for Ivoclar Vivadent, Inc., Mr. Spivey is responsible for managing the strategic direction and expansion of Ivoclar Vivadent's business in the United States and Canada.  His teams consist of Product & Marketing Management, in addition to Corporate Communications and Event Planning. Under Mr. Spivey's leadership, Ivoclar Vivadent remains at the forefront of innovation and maintains a strong reputation for delivering high-quality esthetic dental products.
With 28 years of experience in the dental industry, Mr. Spivey has developed a thorough understanding of the dental marketplace in North America. He has been instrumental in the launch of several new product innovations, and regularly participates in global strategy discussions at Ivoclar Vivadent's headquarters in Liechtenstein. He has also lectured internationally about dental materials, their applications, and their clinical performance.
Mr. Spivey began his dental career as a manufacturer's sales representative for Dentsply/Caulk, where he was responsible for territories in California and Nevada.  He later was recruited by the Las Vegas Institute for Advanced Dental Studies, where he became Director of Marketing.   
Mr. Spivey joined Ivoclar Vivadent in 1998 as Clinical Marketing Manager and was promoted to Senior Marketing Manager, Clinical, in 2002. Mr. Spivey was subsequently promoted to Director of Marketing, Clinical, in 2007, and was most recently appointed Vice President – Marketing in 2015, a position in which his responsibilities expanded to include the laboratory segment of dentistry, in addition to all corporate communications.  Throughout his tenure at Ivoclar Vivadent, Mr. Spivey led the clinical marketing team with a focus on restorative dental materials, and was involved in new product development and launches in both the United States and Canada. 

Mr. Spivey graduated in 1990 from California Polytechnic State University in San Luis Obispo, California, with a Bachelor of Science Degree in Business Administration and a concentration in Marketing.  He received a Master's of Business Administration degree from the State University of New York at Buffalo in 2006.
